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COMMUNICATIONS IS ABOUT…



CONNECTION…



WITH COLLEAGUES (INTERNAL)…



AND OTHERS (EXTERNAL)…



…THROUGH WORDS AND IMAGES.



COMMUNICATIONS PRIORITIES, IDENTIFIED BY FCM LEADERSHIP

7

1. Develop FCM department branding in alignment with UA branding 

2. Improve internal FCM communications

3. Renovate/update FCM website 

4. Develop external communications 

5. Join social media

6. Serve as FCM communications liaison to Banner



1. BRANDING
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UA BRANDING: BRIEF OVERVIEW
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More than the UA logo!

Words (storytelling)

Color scheme

Fonts

Graphic elements

Photography



FCM BRAND: ANCHORED TO OUR VALUES
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Diversity and inclusion

Social responsibility

Compassion

Innovation

Collaboration

Communication

Integrity

Excellence

Our brand is communicated through the 
stories we share, and reflect FCM’s values:



FCM BRANDING: IN PROGRESS
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Objective: Develop FCM brand identity in 
alignment with UA Branding Guidelines

Purpose:

Visually connects FCM to UA

Communicates to outside audiences 
that FCM is UA

Branded presentation bolsters 
credibility of FCM presenter



2. INTERNAL COMMUNICATIONS
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INTERNAL COMMUNICATIONS
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Objective: Improve internal FCM 
communications

Audience: FCM faculty, staff, residents/fellows

FCM Matters 

Purpose: to keep FCM dept. 
updated/engaged

Sent 1x month (based on survey results)

New design aligned with UA brand

Now sent as an e-newsletter 

Measurable

Archivable

https://mailchi.mp/492edc2121c1/fcm-matters-aug-for-website
http://fcm.medicine.arizona.edu/


INTERNAL COMMUNICATIONS
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Other internal communications 
(coming soon):

FCM Clinical Notes 

Comms about higher level issues at 
COM/UAHS/UA



3. FCM WEBSITE
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FCM WEBSITE
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Objective: Renovate and update FCM 
website

Homepage re-designed (completed)

Restructured residency program pages 
(completed)

Patient Care page created (completed)

Remove stock photos/replace (in progress)

Faculty directory (in progress)

Fellowship programs (in progress)

Community outreach programs 

Research

Other

http://www.fcm.arizona.edu/


4. EXTERNAL COMMUNICATIONS
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EXTERNAL COMMUNICATIONS
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Objective: to connect with outside 
audiences; raise awareness

External audiences (not all!)

New releases/media advisories

FCM Matters (now external newsletter as well as internal)

UAHS/COM announcements

Facebook posts

Outreach collateral: brochures, flyers, etc. (print/digital)

Tucson community 

UA/COM/UAHS colleagues and units

Potential donors

Existing donors

Banner partners

FCM alumni

https://mailchi.mp/492edc2121c1/fcm-matters-aug-for-website
https://www.facebook.com/UAFamilyCommunityMedicine


5. SOCIAL MEDIA
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FACEBOOK: WELCOME TO 21ST CENTURY, FCM!
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Objective: to connect with community 
and others; raise awareness

Launched Aug. 28

Nearly 100 followers since launch

https://www.facebook.com/UAFamilyCommunityMedicine


6. BANNER LIAISON



LIAISON TO BANNER
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Objective: Serve as liaison to Banner for 
family medicine clinical marketing needs 

Review family-medicine content that will be used in 
Banner recruitment ads

Connect FCM faculty to Banner marketing, when in need 
of clinical-specific materials; assist with content 
development

Work with Banner marketing on potential community-
outreach opportunities

Provide family medicine content to Banner, for 
website/other digital channels



THANK YOU!
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